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Ecarts de mesure entre les différentes
solutions

De l'impression servie a
Iimpression visible

o /

Besoin d’'une meilleure compréhension des méthodologies des
mesureurs

Nécessité de formuler des recommandations pour le marché
=o 4 francais
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Convention marché : les définitions IAB-MRC

50% des pixels, pendant au moins I
une seconde en continu

50% des pixels, pendant au moins
deux secondes en continu

30% des pixels, pendant au moins une
seconde en continu
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Définition de la visibilité

LULDECAM

Impression
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La visibilité se mesure via l'insertion d’un code

& e Insertion d’un code

JavaScript dans la
création (invisible pour
linternaute)

=>» détection de la création
lorsqu’elle est servie

=» mesure de la visibilité

- J
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Indice = Taux de visibilité par mesureur (%) / moyenne des taux Source : tests fournis par le marché
de visibilité par format (%) * 100 ATF : Above The Fold

Mission du CESP sur la
mesure de la visibilité

Des écarts de mesure de 4 a 36 points
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Le périmetre de la mission
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Avec la contribution :
d’Emmanuel Viennet (Comité
Scientifique du CESP) et de
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Une approche en 3 temps

%—]] Analyse des documentations publiées

-l Retour d’expériences des agences et régies

.¢ 0 .
.1_ Groupes de travail avec les mesureurs
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Principaux probléemes remontés par le marché -

[ Régies } { Agences Media 1

9 L'implémentation du tag

EEEEEE

‘AJ\.»J Un manque de langage commun autour des résultats

=5 Une difficulté a mesurer 'ensemble des formats

Q O
H Une dissymétrie dans la communication avec les mesureurs
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« Problémes de
remontées des
data »

« Intégration des
traceurs »

« Compatibilité
des formats »

«Mesure visibilité des
formats vidéo »

Agences Media

« Acceptation

«Pas de mode
éditeur »

« Probléme de process opératoire »

dans la mise en place »

« Problémes
d’'implémentation »

«Ecarts de
mesure »

«Probléme tenue
de charge des
Serveurs »

«Impléme
ntation
technique
dela
macro »

«Incompatibilité des
supports »

«Manque
automatisation »

«Résultats
suspects »

SEIET B0 (e ission du GESP surla
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Deux dimensions a prendre en compte pour comprendre les
écarts

L'environnement de la publicité digitale

Les choix méthodologiques et partis pris des mesureurs
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Variété des formats publicitaires

LULDECAM
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Servir une publicité repose sur de multiples étapes

LULDECAM
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Server web
de la régie Ad server
——lp

Redirects de 'annonceur / agence
Ad server

=P |mpressions mesurées de la régie

- Publicité
Source: Ad Ops Insider
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Le chargement des tags est asynchrone

1z 25
—
[hormepage.mb.min, css ————
fhormepage. mb. i, oss
fel-network_v2_bojna 4 |
fs.gif
Jmb-hotspot.jog
wirtualForurn_education B |

field-button-sprite.pog =

fel-network_v2_thjog 5 |

M

[=3g=1

Source: trueidoscom
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Trafic invalide

Trafic invalide - o Trafic invalide
géneral sophistiqué
Robots Appareils infectés
Impressions non-humaines Tags pirates
Clics non-humains Logiciels malveillants, chevaux

de Troie
Publicités cachées
Incitation frauduleuse
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D’autres prérequis techniques s’'imposent aux mesureurs

-

=>» Le navigateur internet doit supporter le JavaScript

spécifiques

=>» Le visionneur vidéo doit étre compatible VPAID basé sur Flash ou HTML5

=>» Les cross-domain iframes nécessitent de développer des approches

/

19 Janvier 2016

Mission du CESP sur la

mesure de la visibilité



I cesrP 52| L}

- == 00000 JDbECAM

Les choix methodologiques
et partis pris des mesureurs
Grille de lecture
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Description de la grille de lecture

/7 questions

[ grandes catégories

Environnement de
mesure

Processus de

Cas spécifiques taggage

Limitations

Résultats et
Publication

Trafic invalide

Mission du CESP sur la
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Points de convergence

Environnement de mesure :
Tous les mesureurs suivent les définitions IAB/MRC de la visibilité pour le display, la vidéo
et large banner

Méthode de mesure :
Toutes les solutions utilisent la méthode géométrique — un repérage de la publicité par
ses coordonnées xy (~65%*) - et I'optimisation du navigateur (~35%")

Des documents méthodologiques existent pour toutes les solutions

NS N

_ *Proportions estimees a partir des informations communiquées par les mesureurs

Mission du CESP sur la
mesure de la visibilité
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Principaux éléments de différenciation

-
Accréditation MRC :

K/

¢ Display : 6/8 sont accréditées
% Vidéo : 4/8 accrédités
¢ Large Banner : 3/7 accrédités

Media Rating
Council, Inc.

N
-

AN

Cas spécifiques : «* facebook : 1/8 habilité & mesurer & date
« Auto-refresh : 5/8 mesureurs considérent % YouTube : 1/8 habilité a mesurer a date
qu'un auto-refresh trop fréquent correspond * Habillage de page: 7/8 le mesurent dont 6
a du trafic invalide et l'excluent et 1 ne selon la recommandation du MRC (mesure
l'autorise pas du tout separée de chaque élément) mais le
\ reporting peut différer
/

2/8 mesureurs combinent les deux méthodes de mesure afin de :
¢ Veérifier et valider la méthode d’optimisation du navigateur

¢+ Obtenir des informations sur la page active

¢ Détecter la fraude

/
N
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Des recommandations pour réduire les écarts et améliorer les
mesures de visibilité

Périmetre et environnement

Implémentation de la solution de mesure

Mission du CESP sur la

[EREL eR2016 mesure de la visibilité




Optimiser le processus de taggage

4 N

=>» Insérer le tag au plus prés de la création (ad-servers de I'agence)
=» Encourager les mesureurs a insérer les tags via 'API des adservers
=>» Préférer une implémentation automatique

=>» Limiter le multi-taggage et le cas échéant, informer les équipes sur les différents
tags implémentés dans une méme campagne

- .
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S’entendre sur une liste d’indicateurs communs

Impressions
servies

Taux de
__________________________ mesure
Impressions
mesurées
Impressions Taux de
visibles visibilité

50%
10u?2sec
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Demander plus de transparence sur le trafic invalide

=>» Exiger davantage d’explications sur la définition de trafic invalide et les niveaux de
filtre appliqués

=» Demander un acces au volume d’'impressions exclu a chaque niveau de filtre ou
\_ catégorie de trafic invalide

~

_/

Mission du CESP sur la
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Faire attention aux restrictions de mesure

-

Interpréter les résultats en tenant compte

-

=>» Des limites liees aux solutions techniques développées par les mesureurs

=>» Des pratiques commerciales de Google et facebook

Mission du CESP sur la
mesure de la visibilité
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Faciliter 'acces aux outils pédagogiques

(

Mettre a disposition des clients les guidelines de mise en ceuvre de la solution dans
linterface utilisateur

-

Mission du CESP sur la
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Conclusion

Raphael Grandemange
Président Commission Digitale Udecam
Directeur Général Starcom
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Merci de votre attention

Retrouvez la grille de lecture complete,
les conclusions et recommandations sur nos sites:

WWW.CESP.org www.sri-france.org  www.udecam.fr
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Analysis Grid of 8 solutions

AOAT
adloox ) COMSCORE @ Integral MEETIICSili MOA Google
e youa platforn? No No No No No No Yes Yes, an AdNehior a publsherand a DSP
[Are you a third-party vendor? Yes Yes Yes Yes Yes Yes No No
for display ty (yes/no) No Yes Yes Yes Ves Yes Yes Yes
ryos,are NotAppicale Yes Yes Yes Yes Ves, we have annaleviews with e NRC Yes ves
[ yes, whon wasyourlast accodtation fordislay? NotAgplcave Noverber 2014 gt 2015 sanuay 2016 Decenter 2014 urlas acediaton was January 2015 or desip disly Warch 2016 na0ts
ryos,are NotAppicale No. Updsteaccediaton pncing ves Yes Ves it update and eiew was conducted Yes Yes atate
Curenty under e MRC cerifcaton pocess, whichshoud
10, when wilyour soluonfor dislay e e NotAplcable Not Applcable NotAppcabe NotApplcatle NotAgpcae NotApplcatle Notapplcable
MRC ACCREDITATION
ity (yes/no) No No Yes Yes Yes Yes No No
ryos,are I MRC inore NotAppcale NotAppcabe Yes Yes Yes Ves, we have annaleviews with e NRC NotApplcatle Notapplcable
 If yes, when was your last accreditation for video? Not Applicable Not Applicable July 2015 January 2016 December 2014 Our last accreditation was January 2015 for desktop video Not Applicable Not applicable
I yes, are you accredited for the latest guidelines published by the MRC Not Applicable. Not Applcable Yes Yes Yes, nterim update and review was conduced Yes Not Applcable Not applicable:
S [ Vido viewabily measuromentis etod n Q4 2015
If o, i cometo s end around late Q1 / early Q2 2016 “Accreditation will oocur in 2016, Not Applicable Not Applicable Not Applicable Not Applicable o Auditis underway
; Notbutinthe scope o hecurtent process accediaion Ves basadonsstedformaton wil e v g
[Have you been accredited by MRC for large banner? (o220t Yes Yes e Yes Yes No
- ) Folowing iowat for Govabe or 1 | Folowng . et or 1 ewablefor 1 | Folowing A8 /MR slandards:aeast 5% viewabl o 1 | Folowing AB {MRC sandarc:aeas 0% vewabl o 1 Folowing A8 | NRC siandaré:tleas 50% vowabl or 1 Folowing A8 /MR standarcs:aeast 503 vewatl o 1
Whatis your definition of ad viewabilty for display?
ane conseculivesecond consecutve second consecuv second consacuve second consectve second consacu second consecuie second consacuv second
Folowing vevablefor2 iewatie o2 | Folowing A8 ievable o2 least50% viewabe for 2 | Folowing A8 ievatle o2 | Foloving vewable for2 e e curenty testingth 4B dfrion (50% o e o2 Folowing A/ MRC standrds alleast50% vewble or 2
2
[What s your definition of ad viewabilty for video' consecutive seconds ‘consecutive seconds consecuive seconds ‘consecutive seconds consecuive seconds consecutive seconds ‘seconds)fo our video viewabilty solution. consecutive seconds
VIEWABILITY DEFINITIONS [SSeSmShastne e Yes e ves Yes ves No Notappicatie
y ves Yes Yes Yes Yes ves Custom defiions e providedonop of AB defiion. Notpplcable
“ Atthis time, clients have not requested thresholds below Viewability results based on custom definitions are reported
fthe vendor g stan they than “Viewable Yes No MRC Standards. Honever, we do plan o address s Yes No oherfem - but herespeciv fechold vakues are ahezys Yes Notapplicable
shown nexttothe impression couns,
ks accordingly if the need arises standard viewability metrics.
is viewable? Yes Yes Yes Yes Yes Yes Yos Yes
an ad s viewable? Yes Yes Yes Yes Yes ves Yes ves
No (because wecan rack iwabiiy vt our stancard
n
D0 you use the AB SafeFrame API? No Yes No e Yes ves "o No
If1AB SafeFrame AP! is available: combination with Moat
geomeric angusion pprosch o calcatevewabiy
I yes, ty ethod: Not Applicable Undisclosed Not Appiicable Not Applicable ‘position data Flash browser Not Applicable Not applicable
opiizaion signls ndeskiopbrowsrs, e, Chrme and
Safi
D0 you use any other API2 Ves Ve Yes Ves Yes Ves Yes No
Page Visbily 61 Page VisbityAPI bt presentin madem browsers
7 i ibilit ¢ " l
ves. please provide CESP withthe st of AP used? Undisclosed APIFlash Throtte that s relevant o comSoore's Timing Page Visbilty AP PageVisibiltyAP! fewabilty A Notapplicable
API Flash Throttle (e comScore's browser optimization).
METHOD OF
MEASUREMENT OF
VIEWABILITY The Page Vil and Flas Thotle AP ar usedin
‘combination with comScore's other own (independent)
Intheeven ha th Page isisty AP reflec it the page
isvile, e ncependenty messure e vieabilyof head
[We use the page visibilty API to detect the tab focus, and| (creative) itself. So you should view this as (a) when the ag y
i yes, yourvewaby over aiive evenis. We use the flash frote event or the| Undsciosed Pego visbilly APl us et hepage st v, e infoous positon o Not applicable
" ‘cannot be visible and (b) when the page visibility AP! tells us. celculation bar and size of the browser viewport
e page i visble, we must sl dtemine hether tre ad
itselfis visible (within the viewable area of the screen,
msting requied v andtme sl With respecio
e Fiaeh ot ndcator, we also dependenty measure
e rame rte 0 assure tat e ad ceatve s acialy
pained o e sren.
i you mixy browser optmizaton? No Undisoosed No Voo forsaly checkand faud detscion Ves o o
Browsercpimizaton s onyused a eviching dat n rder
ryes. NotAgplcae Undsdosed Notgpcatie NotAppcale Used inordr o vadae th browsercpimizaon pproach Notagplcatle

conficting resuls
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Analysis Grid of 8 solutions

ﬁ adloox ) comSCORE Dntegral MEETIICS i Google
oo
o you ier 7 Nofitarof auto-fesh iprassions Yes Yes ves Mo Yes s Highfequencyauorefeshes are erd e (1o ves
inpresion s sere
comSiare VT restmensconsdroxcossi actuy 353
S of v vt bt 5 mariant o oo o same Not et MOAT hes devcloped Viewabity Disgstc Googe doss ot allow aut rfesh ads on O30 poperes
henomenon couid e tiggered by autometed i o) Metics whichdtecthe portin ofmpressions sevedin (o3 YouTubo.com, googecam)
rather than anauto-eesh command on e page. We would backgrounded . High aesof“Outof Focus* mpresions see
capure both. Butwe dono excude auto-fefesh actly are kel ndicative of Auorefesh, We are notying o
ryes, Notgplcae Undsdosed e o Undiscosed Notgplcae Conplexsetafres ot
(legimate case, eachefesh woud ypical senv olimpression wesee delvered na minimizedor Morever, regading Doublcick ForPublsher: Coogle does
iflerent . eachof whichwould b suject 0 Standard backgroundedab, I many caseshigh auloeesh e nohave diect contl oerpubisher'sse-ited ulo
iewabity s, sinicany mpact™Out of Fous” s,
ads? Yes Ve Yes ves Yes ves Vs o
i ad s  roadblock mearing muleadsofs o  page
» ae senving as for e same adverser then, we measure ;
[ es, do you measure each component o the page tkeover separaely? ves Undisdosed Yes ves Ves ety T g s o e e e v e Yes Notappicaie
e page s countand measre s asngle a it
[ yes, doyou dovel No Ves No "o Ot cplons posile cn tequest-ilbe dscsed o | e i s custom ad with non-standard i Mo Notappicaie
involed pattes
i ad i  roadbock meanng e adslofs o page
ryes, v 4) e sening acs o e same acertserthn, o mezsure
Liewabo inprossion guidnes) e Undisclosed e Yes You oty cach adsoertly. 1 a . op it covers Yes Notapplcablo
entre page e countand measur hat s a singead nt
ryes wabily? 6) No Undiscosed Not gt "o Mo No No Notappicaie
SPECIFIC CASES
formats? Yes Ve ves Ves partaly ves ves Vs ves
1 yos,pease specty whichfomat you measure? " w Aisazes 1AB Risig Sars.wi th xceplonof Porsal Sekck, 03 | . i, Porvat, Pustdoun Sidekic,Sider Wost mesure l isng st formats Aiformas Allsted there ity vab comiguiolinesfsin sas -
Sidernross-Gomainframos unis
[ yos, how froquently do you update your st ofrising tar formats? A Ei ot Daly Nolistofformats i requied. Setup is automate Not applcable (done at the ad serverevel)
ity on their invntry No "o No,howere i ceveopment "o No ves Mo No
[t yes, which method do you use? NotAgplcave NotAlcable iy NotAppcabe NotApplcatle Geometc pproach NotApplcate Notagplcable
. No. "
y y No No No,howeverinceveopment No,owererindevlopmert e No, . o Yes
[ yes, whichmethod doyou use? Notgplcae NotAppcabe iewilrecsieiewaty el bors YouTuean e NotAppcabe Not Applcatie NotAgpcae NotApplcate Geometic
i We have measred vienabiyona heseplatorms. I
(e Microsoft, Yahoo!, Oran ou
o any other Yshool, * y ves Yes Yes Yes Ves,alised ones qenerl s0long 2 apublsher accepts 3 pary JavaScrpt Yes ves
inveatory e canmeasure ad viewabily.
A, cu pubishr soluion,curenty has 25 pblsher e s oy vinsbi " Virosot, Yahoo, Amazon, Orange llow gpherus o Al puishers sithrusingGoogle DK o alpubisters prt
[ yes, s specy wiich ones? Mictosf, Yahoo!, Orange MSN. Appexus, Amazon, Yahoo!, Orange, Google | s, irp Every ekl alouing Srégary vevabisy messuenentto Mictosf,. Amazon,Yahoo, Orange Micosof AmazonYahoo!, Orange measure viewabil. Othrsalow AppNexus oo wihout AdExchanges avalabie on DBM trtalow ideo
them by name. g mentoning it explicely viewabiity measurement
deo
Veson Adhorss
y y HTHLS) Yes Yes ves ves Yes ves Indevlopment DOMDBM comingsoon
1 © Indevelopment Yes
s your protocol (only VAST) Tolow the MRC guidelnes Tolow he MRC guidlnes folow the MRC qidelnes Tolow the MRC guidelnes Tolow the MRC gidlnes Tolow the MRC guidelnes evlopme 5
s your solution compliant with VPAID? ves Ve Ves ves Ves ves ncevclopment ves
\PAD or AST? schos plgi Yes. Noethatboh VPAIDwiapper and pugins havebeen
o d Yes Ves teted complant it RC (and AB)messurment ves Yes Ves, e can roic direcplayer mgrations Indevlopment No
wrappers, etc)
sandards
Cross-domainframes
for Frefocwe use anonfash approch nd forother
s, Fesh suparts oly required o webki bowsars nd . P s - y
¥ Fash ves os oy Yes (Fiefor) Yes e or o e e o o Browserspci souonsalow us o measure wihout Flash
unmeasurable
v o o o [ [ No o Yes
[ yes, loassindcat whichones? NotAppctle NotAppcabe NA NotAppcabe Not Applcate NotAgpcae NotApplcate i o don:
Your soution have imitat o 3 o N o No
whichones? NotAgplcane NotAplcab NA NotAoplcabe NotAgpicabl Nothgplcane NotApplcable Notsplcable
your No No Yes N Yes No No Yes
comSooredonot urtenty eportviewabity o cross domain
[ yes, loass indcate whichones? NotAgpicave NotAplcable mpresions daeed va Saar (1l comSicreuse NotAsplcabe Fash eired NotAgplcabe NotAgpicable i crose don:

projection echniques to estimate viewably in the vCE
Audience companent)
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Analysis Grid of 8 solutions

TAGGING PROCESS

TESTING PROCEDURE / [
Quality Assurance

INVALID TRAFFIC

Spliper display video not available.

Figures include both general and sophisicated invald afic

domains between 0 - 100%

C) COMSCORE. @ Integral MEeTrICSihi A O A ~ "
ﬁ adloox C Integr Al Google
Thers e nodels, ot we ar gt with arers e
’ 3 i
if you are a third-party vendor, do you have deals with ad-serving platforms or DSP* hislogy orHosamotin Yes Yes Yes Yes Yes Not applcable Notapplicable
AppNenus measresentry s vaded o s o Notappicabe Acive View s nlgrated nlo Google
st R o [— I [— R rly.Tis ncldesientry seved s s but Sluions, youneed o useaeasone s echnologes o
i hased: Ne )CM, DFP, GDN, Adx or |
lafoms butseved on Aoplenss VouTube esenaton
i i tag, do you pr ¥
i " 4 Yes Yes. Yes Yes Yes Yes Not applicable Not applicable
Is it possible to automate the tag insertion? Yes Yes. Yes Yes Yes Yes Yes. No. There is no tag insertion
Ifthe partner when a ’ See ndix 1
1 yes, ploase specify when it the case ppe . . Aiways enabled by default automatically Notapplicable
nsnce) . SOSeISH e s g i o, O et QuestonFthereare manual sieps,peass descre
For first time implementations we are asking for a testpage
91s correctly Yes Yes. Yes Yes from our customers. o reguar campaigns our campaign Yes Not applicable (automatic tagging) Not applicable. There is no tag insertion
implemented for a specific campaign? management fesis s using an inemal alertng system.
Trafioo  websi of appaton s generated, iter
ntonalor ninentonaly, b nvaidsrcs.This
Incidos non-man an aucen o welas v
‘sources of online traffic that s not generated by genuine
umantrest VT i s e 0.2 non-hurman
Curtenty The Media Rating Councl s esablished two otegoresof Invali or Nor-Human Traffc. These inciude two broad
By IVT - General VT and Sophisticated IVT.
Obsolels dala version, « General IVT: consists of raffcidentied through rouine calegories
* badly formatied data, o  trafic coming Google create a specific website:
[How do you define invalid traffic? : e See below
incoherent data data-center traffic, bots, spiders and crawlers. s el hitos:fwww.qoogle comlads/adirafficqualityl
* bk sed s ] o RC Exanples of Sopnisicated nld bowser socing,
Dlacksted user agent that requires significant human interveniion, acvanced e e
analyics and mulipoint coroboration that includes data presentitseifas val
st well boyond smpecampagncata Examples of
‘Sophisticated IVT include but are not limited to hijacked
Geios, adre, mahare and ncetized af
*Importantly, comScore detects and reports both General and
Sophistcated VT
VCE detects and filters both General and Sophisticated VT
‘as defined in the MRC Invalid Traffic Guidelines Addendum.
We donot dssios the detals of our detecton methods
orterto prtectth ssuryiney ofthe proces.Avery
i desorpion wuld nclde (Genera) 2pas iton
based on the IAB Robols & Spiders and Valid Browser lsts, AppMexus defins 7 ypes ofnvald taffc:
Nonhman genrsed mpressns
. T,
Robors, General Invalid traffic (i.e. declared crawler or spider traffic) Nor-human generated cicks
* ki i vl andstiscicado i r
. backlised ps. 3_Traffic_Taxonomy_Octo | we do report as well as Sophisticated Invalid traffic resulting from We identfy both general and soptisccads nvald i dden ads https://www.google.com/ads/adtrafficquality/
Invalid browsers, guidelines. based on MRC guidelines Misrepresented source:
N ber_2015.pdf Spider & Bot Impressions, Invalid Browser Impressions, fraudulent activities. "
Invalid data "No quality” site - sole purpose is fo serve ads
IVT/Non-Human Traffic Impressions and high level categories|
Valicous ad iecion
ofinvaiid raficas follows: Invali User Characterisics, Nor- Poloyicatg st o s, i
‘human behavior and Anomalous Traffic Trends. Within ¥ 0 ‘9-pom, piacy
s, e e captring nvld actvyrom Botnes hacked
devces, ickfams, dla cener i, aware aflc,
iders,conient scapers, py perview nevores,hiddenads |
adstacing domain aunder and oter acy
ves
N We o use 4B’ Vel Browser st eued by 8 and
Do you take ¥ Yes Yes. CWEBS Sandards (cgether s comprse Zpass Yes Yes Yes Yes hitps:fhwww. google.comladsladtrafcquality
i o lminge nown b and ukioun user agents
et nals rficis emoved fom ol grossmpression
rotorsin rcer 0 et rendered seved () mpessins.
Viewaieimpressionsareshown il ncuding
Inpressions atwere deemed faudent 5ased o Meetis'
¥ ves Yos ves ves e et e o e Wo provide filered and nfterd counts s s g s o s ' ves
‘comparabilty t oher vendors. In a "Meetrics Fraud Fitered tecessary on AppNexus
Viwabl Ingressions” ol th numborofviowaeand
o faudentimpressions s shonn
v v N prov th reid v
iewabity reculs? No s e e Yes o o e
Dedared raers: naverage 0:5%, il domns
(i % - %) Display: 1% (i 03% - max 13.6%) ¢
Can you Undisclosed Video: 0,6% (min: 0,1% - max: 0.5%) Average Q3 2015 France = 7.1% of mpressions between0- 3% No Not avaiable, a invald raffcis not ransacted Undisciosed
in France (average, minimum and maximum)? 5 ph 3%, individual
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Analysis Grid of 8 solutions

€) COMSCORE. @ Integral MEeTrICSil MO o
adloox C Integr S Google
i ves Yes ves ves Yes Yes ves
ve ; Yes onrequest Yes,inthe U YesinUl, Yos onroquest e Yesinu, ; Yesinul Yes,onrequest
Ves in Ul,yes onrequest, o s 0n request fes on request es, in the Ul fes1in UI, Yes on request fos fes1in Ul, yes on request fesin Ul fes, on request
AADOM, description of AppNexus ad-viewability
maasurement process and mehodology s provided o
AppNexus' clients.
prospects and partners only
Ves,iftheyare s - AgpNenus provids ul ocumentaton o s measurement
and reportng capabiies
o or Clents are nformed of al mporant changes i e i
Y Yes Yes es. The DOM s avallabi o all publisher lens ‘methodology (communication of a DOM update and Yes - AppNexus has created a 3-level support for ad-viewability: Yes onrequest
information displayed in a message window on the login > TAMs (Technical Account Managers) are trained to
page) answer most clients’ questions
> Adewabily expert,or SES (Subjectater
Expers) can nvestigae more complex quesons that TAMS
camnolsalve
> Knscessary, SHES can cotact e adieubily
angineerng team
RESULTS & REPORTING
'ADOW, descpton of Appexus acviwabilly
maasurement process and mebhodoloay s proviced
Aopows' clents
prospects and partners only
Ves,if they are clients - AppNexus provides full documentation on its measurement
and reportng copbiies
) . ) Glents e informed of all mportantchanges n e
» sl
Do you provide agentcies with a DOM of your slution ves Yes Ves. The DOM i avaiable o sl ageny it pstiiieiodeiinotiiot Yes e s ot el suport o vty Vesonrequest
information displayed in @ message window on thelogin > TANs (Technical Account Managers) are Uained to
sege) answer mostclent' qestons
> Advewabily expat,or SES (Subjctater
Experts)cannvstgele more comple quetons halTAMs
camotsolve
> Fnecessary, SMES can contact o adiauabily
anginesrng team
[wh provide to all your clients? See sheet "Metrics" Undisclosed See sheet "Merics" ‘See sheet "Metrics” See sheet "Metrcs" ‘See sheet "Metrics” seet sheet "Metrics"
metrics, f calcul See sheet"Metrics" Undisclosed See sheet "Metrics” ‘See sheet Metrics™ See sheet "Metrics" ‘See sheet"Metics" P =
Diferent optons, v or day +1 depending on capabiites of based on CET . Datas efreshness:
your pl ?(D, D+1, D42, D+n...)? One hour dient, prior day AppNexus processes data every hour ‘hitps:/isupport google.com/adwords/answer/25443857hl=en
Please, specifythelocation ofthe headquarters? Pars Paris Reston, Vigia (USA) Berin New York New York Dusin
o
50 you hav a local ffce? s Vs s e Noal curenty has a ffcsin Germany and lans cn Voo s
COMPANY PROFILE e
Do you have a local issues ves Yes ves Yes P Yes ves
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Update: 19/01/16
Update: 19/01/16

RESULTS & REPORTING

les idées qui fondent I'audience UDECAM

Metrics Adledge

[ad &

5) What standard metrics do you provide to all your clients?

number of served impressions

percentage of served impressions

number of valid impressions

percentage of valid impressions

number of measured impressions

percentage of measured impressions

measure rate

number of exposures that are considered as not visible enough (less than x% of surface seen,
less than y seconds of visibility)

percentage of exposures that are considered as not visible enough (less than x% of surface
seen, less than y seconds of visibility)

number of videos

percentage of videos

number of click-to-play

percentage of click-to-play

number of auto-play

percentage of auto-play

number of impressions considered as safe

percentage of impressions considered as safe

number of detected robots

percentage of detected robots

number of disabled browsers

percentage of disabled browsers

number of invalid IP addresses

percentage of invalid IP addresses

number of impressions owed to invalid traffic
percentage of impressions owed to invalid traffic
the URL'S

percentage of exposures that are considered as visible (visible enough)
percentage of exposures that are never seen
number of viewable impressions
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Update: 19/01/16

RESULTS & REPORTING

Metrics Adledge

6) Regarding the list of metrics, please provide CESP with the method of calculation of the different

indicators?

number of served impressions

impressions on which our tag is executed and can communicate with our servers

number of valid impressions

impressions that are considered valid after fraud filtering

number of measured impressions

valid and safe impressions that could be measured

percentage of served impressions

impressions on which Adledge tag is executed and can communicate with our servers for the
considered item of the considered perimeter / impressions on which Adledge tag is executed
land can communicate with our servers for the considered perimeter

percentage of valid impressions

number of valid impressions / number of served impressions

measure rate

impressions that were measurable over the number of served impressions

number of viewable impressions

number of impressions that were viewable according to the MRC definition

percentage of viewable impressions

number of viewable impressions / number of measured impressions
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Metrics comScore

iCesep S

les idées qui fondent I'audience UDECAM

() comSCORE.

Update: 19/01/16

5) What standard metrics do you provide to all your clients?

o VIEWET
Alert Type
Alerted Impressions
Alerted Keyword
Blocks
Campaign
Category Grouping
CDIW Impressions
Country
Creative
Daily Unique Cookies
Delivery Partner
Direct View Time >= 60s
Direct View Time 1<5s
Direct View Time 5<60s
Domain
Domain Blocks
Domain Impressions
Engaged Impressions
RESULTS & REPORTING Engaged Rate
Enters
Exceptions
External Campaign ID

External Creative ID

External Placement ID

Filtered Impressions

Gross Impressions

Gross US GRP

Human Impressions

Human US GRP

IFramed Impressions

Internal Traffic

Invalid Browser Impressions
Measured Impressions
Measured Views
Network/Server Domain Impressions
Non-Human Traffic Impressions
Non-PC Impressions
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Update: 19/01/16

RESULTS & REPORTING

Metrics comScore

() comSCORE.

PC Impression Distribution — Non-Rendered
PC Impression Distribution - Not Viewable
PC Impression Distribution — Undetermined
PC Impression Distribution - Unintended
PC Impression Distribution - Viewable

PC Impressions

PC Measured Impressions

PC Measured Rate

PC Measured Views

PC Non-Rendered Impressions

PC Not Viewable - Invalid

PC Not Viewable - Measured

PC Not Viewable — Total

PC Undetermined

PC View Rate

PC Viewability Intended Impressions
PC Viewability Unintended Impressions
Pixel Impressions
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Update: 19/01/16

RESULTS & REPORTING

Metrics comScore

() comSCORE.

6) Regarding the list of metrics, please provide CESP with the method of calculation of the different

indicators?

PC Impressions

Worldwide Desktop Impressions, across tag types, with MRC recommended filtration (MRC
Bots and Spiders, Invalid Browsers, and Internal Traffic).

These are served Impressions delivered to a desktop computer (based on user agent), then
filtered for Robots and Spiders, (In)Valid Browsers, Internal Traffic and Specific identification
of (General and Sophisticated) IVT.

PC Viewability Intended Impressions

Worldwide JavaScript tagged impressions that have been set up for Viewability measurement
by comScore at the Desktop level

PC Measured Impressions

The amount of Worldwide JavaScript tagged impressions comScore can measure for
viewability on Desktops, including Display and Video

PC Measured Rate

The rate at which comScore can measure viewability at the Desktop level.
Calculated as PC Measured Impressions / PC Viewability Intended

PC Measured Views

The amount of Worldwide JavaScript tagged impressions comScore determined were
Viewable on Desktops, including Display and Video

PC Non-Rendered Impressions

Worldwide JavaScript impressions that were not found by the comScore tag due to reasons
such as Pre-fetching on google or, in a few cases tagging implementation

PC Not Viewable - Invalid

The amount of Worldwide Viewability Intended Impressions comScore determined were Not
Viewable at the Desktop level because it was flagged as NHT.

Note: Only impressions set up for viewability measurement and flagged as NHT are included
in this metric. The “NHT” column in the Summary Export reflects all NHT, regardless of
whether Viewability was enabled

PC Not Viewable - Measured

The amount of Worldwide Viewability Intended Impressions comScore determined were Not
Viewable at the Desktop level because it did not meet the MRC requirements for viewability
(50% pixels in-view for 1+ second

9/18



Update: 19/01/16

RESULTS & REPORTING

Metrics comScore

() comSCORE.

PC Not Viewable - Total

The amount of Worldwide Viewability Intended impressions comScore determined were Not
Viewable at the Desktop level, including Display and Video

Notes: Non-Human Traffic by default is set as Not Viewable.

PC Undetermined

The amount of Worldwide Viewability Intended Impressions at the Desktop level that
comScore could not measure for viewability.

This includes — PC: CDIW in Safari (5% of the PC traffic) and CDIW in Webkit browsers
where flash is disabled (less than 1% of the PC Traffic) and Mobile cross-domain
impressions, All impressions from ads that could not be found by the comScore ad tag. These
can be generated by a variety of reasons, including incorrectly implemented tags.

PC View Rate

The Desktop View Rate currently including Worldwide Display and Video.

This metric is calculated as PC Measured Views / PC Measured Impressions
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Update: 19/01/16

RESULTS & REPORTING

Si

les idées qui fondent I'audience UDECAM

Metrics IAS

€D Integral

Ad Science

5) What standard metrics do you provide to all your clients?

3MS report:

- Total Unblocked Impressions

- In-View Impressions

- Out-of-View Impressions

- Suspicious Unblocked Impressions

- Total Out of View Impressions

- Measured Impressions

- Unmeasured Impressions

- Viewable Rate (%)

- Measured Rate (%)

- Impressions Distribution - % In View

- Impressions Distribution - % Out of View
- Impressions Distribution - % Unmeasured

Integral provides many more metrics that are undisclosed in this grid
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Update: 19/01/16

RESULTS & REPORTING

Metrics IAS

€3 Integral

Ad Science

6) Regarding the list of metrics, please provide CESP with the method of calculation of the different

indicators?

Total Unblocked Impressions

The number of impressions in the campaign that were not blocked

In-View Impressions

The number of viewable impressions in the campaign where at least 50% of the ad was in
view for a cumulative time of at least 1 second (2 seconds for video) as per IAB Standards

Out-of-View Impressions

The number of impressions in the campaign that were unviewable

Suspicious Unblocked Impressions

The number of impressions in the campaign that were identified as potentially originating from
non-human traffic and likely to be fraudulent.

Total Out of View Impressions

The number of impressions in the campaign that were unviewable or likely to be fraudulent.
[Out-of-View Impressions + Suspicious Impressions]

Measured Impressions

The number of impressions for which we were able to collect viewability data.
[In-View Impressions + Out-of-View Impressions + Suspicious Impressions]

Unmeasured Impressions

The number of impressions in the campaign that were not blocked but for which we were
unable to make a viewability or fraud measurement.
[Total Unblocked Impressions - Measured Impressions]

Measured Rate (%)

Measured Impressions as a percentage of Total Unblocked Impressions.
[Measured Impressions / Total Unblocked Impressions]

Viewable Rate (%)

In-View Impressions as a percentage of Measured Impressions.
[In View Impressions / Measured Impressions]

Impressions Distribution - % In View

In-View Impressions as a percentage of Total Unblocked Impressions.

Impressions Distribution - % Out of View|

Out-of-View Impressions as a percentage of Total Unblocked Impressions.

Impressions Distribution - % Unmeasured

Unmeasured Impressions as a percentage of Total Unblocked Impressions.
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- les idées qui fondent I'audience UDECAM

MeeTrICSih

ATTENTION COUNTS

Update: 19/01/16

Viewable Impressions
Non-Viewable Served
Impressions with Viewable Status Undetermined
Rendered, Served Impression
Measured Rate
Viewable Rate
Impression Distribution
(a) Viewable (%)
(b) Non-Viewable (%)
(c) Undetermined (%)

5) What standard metrics do you provide to all your clients?

+ Possibilty to define personalised metrics (eg: 70% & 2 seconds)

6) Regarding the list of metrics, please provide CESP with the method of calculation of the different
indicators?

RESULTS & REPORTING

All non-crawler (GIVT) impressions where the Measurement script has been added,

Rendered, Served Impression irrespective of whether their viewability status was determined or not.

Viewable Impressions|All impressions that became viewable based on the MRC definition.

Non-Viewable Served|All impressions that were measured but not viewable are non-viewable served impressions.

Is obtained by subtracting the sum of viewable and non-viewable impressions from the total

Impressions with Viewable Status Undetermined . !
served impression count.

Measured Rate|Measured impressions divided by Total rendered, served impressions

Viewable Rate|Viewable impressions divided by Number of Measured impressions
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Update: 19/01/16

Metrics MOAT

MOAT

5) What standard metrics do you provide to all your clients?

RESULTS & REPORTING

Display:

Impressions Analyzed (MRC accredited metric)
Percentage of Total Impressions

In-View Measurable Impressions
In-View Impressions

InView Rate

Fully on-screen Measurable Impressions
Fully on-screen Measurable Impressions no Time minimum)
1 Sec Fully on-screen Impressions

1 Sec Fully on-screen Rate

In view time

Total Exposure Time

Average Minute Audience

Universal Interaction Rate

Universal Interaction Time

Total Ad Dwell Time

Hover Rate

Time Until Hover

Attention Quality

Scroll Rate

Time Until Scroll

Universal Touch Rate

Time Until Touch

Active Page Dwell Time

Click Rate

Moat Index

Moat Score

Moat In-View Time Buckets

Video:

Impressions Analyzed

Percentage of Total Impressions

In-View Measurable Impressions and Rate

1 Sec In-View Impressions and Rate

2 Sec In-View Impressions and Rate

5 Sec In-View Impressions and Rate

Fully On-Screen Measurable Impressions

Fully On-Screen Impressions and Rate (No Time Minimum)
Sec Fully On-Screen Impressions and Rate

Averaged Ad Duration

In-View Time

% of Video Played In-View
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Metrics MOAT

MOAT

Update: 19/01/16

Exposure Time

Average Minute Audience

Reached 1st Quartile Rate

Reached 2nd Quartile Rate

Reached 3rd Quartile Rate

Reached Complete Rate

Audible On 1st Quartile Rate

Audible On 2nd Quartile Rate

Audible On 3rd Quartile Rate

Audible On Complete Rate

Visible On 1st Quartile Rate

Visible On 2nd Quartile Rate

Visible On 3rd Quartile Rate

Visible On Completion Rate

Audible and Visible at 1st Quartile Rate
Audible and Visible at 2nd Quartile Rate
Audible and Visible at 3rd Quartile Rate
Audible and Visible on Complete Rate
Audible and Fully On-Screen for Half of Duration Impressions and Rate
Completion Quality

Hover Rate

Time Until Hover

Small Player Rate

RESULTS & REPORTING Below the Fold Rate

Out of Focus Rate

6) Regarding the list of metrics, please provide CESP with the method of calculation of the different
indicators?

Impressions Analyzed|The number of impressions tracked by Moat

The number of impressions where viewability was

In-View Measurable Impressions
measurable

Number of impressions where at least 50% of an ad was

In-View Impressions| . .
P In-View for at least one continuous second

Percentage of impressions where at least 50% of an ad
was In-View for at least one continuous second.
In-View Rate
If the ad is larger in area than 970x250 (eg. 300x1050 or 970x418), then it only needs to have
30% of its area In-View
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Update: 19/01/16

Metrics AppNExus

N

appnexus

5) What standard metrics do you provide to all your clients?

AppNexus report on all the metrics required by the MRC:
Downloaded impressions

View-Measured Impressions

Viewability Measurement Rate

Viewable Impressions

Viewability Rate

Non viewable impressions

Undetermined impressions

Distributions: undetermined, viewable, non viewable
However, it is possible to add some viewable metrics, defined custom viewability definitions
on top of the standard IAB ones

indicators?

6) Regarding the list of metrics, please provide CESP with the method of calculation of the different

RESULTS & REPORTING

View-Measured Imps

The total number of impressions that were measured for viewability

Viewability Measurement Rate

The percentage of impressions measured for viewability out of the total number of
impressions. (View Measured Imps / Imps)

Viewable Imps

The number of measured impressions that were viewable, per the IAB Viewability definition,
which states that 50% of the pixels of a creative are in-view during 1 consecutive second

Viewability Rate

The percentage of impressions that were viewable out of the total number of impressions
measured for viewability. (Viewed Imps / View Measured Imps)
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RESULTS & REPORTING

S

les idées qui fondent I'audience

UDECAM

Metrics Google

Go ugle

5) What standard metrics do you provide to all your clients?

\Viewable Count
Non-Viewable Count
Measurable Count
Unmeasurable Count
Eligible Count

Total Count
Measurable Rate
Viewable Rate
Viewable / Eligible
Non-Viewable / Eligible
Unmeasurable / Eligible
Average Viewable Time

6) Regarding the list of metrics, please provide CESP with the method of calculation of the different

indicators?

https://support.google.com/dcm/partner/fag/6188567 ?hl=en

Active View - % measurable impressions

The percentage of impressions that were measurable with Active View, out of the total
number of eligible impressions

Active View - % viewable impressions

The percentage of viewable impressions out of all measurable impressions

For example, say the ads on a given site had 100 measurable impressions. That means there
were 100 impressions where Active View tags were able to measure viewability. If only 10 of
those 100 impressions were measured as viewable, then the site would have 10% viewable
impressions

Active View - eligible impressions

The total number of impressions that were eligible to measure viewability. An impression is
eligible if the ad unit has a supported creative format and tag type

Active View - impression distribution (not measurable)

Percentage of measurable impressions where measurement was attempted, but failed.

Impression Distribution (not measurable) is calculated using the following formula:
Not measurable impressions / Active View eligible impressions

Active View - impression distribution (not viewable)

Percentage of measurable impressions where measurement was attempted, succeeded and
the ad was deemed non-viewable.

Impression distribution (not viewable) is calculated using the following formula:
Not viewable impressions / Active View eligible impressions
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Update: 19/01/16

RESULTS & REPORTING

Metrics Google

Google

Active View - impression distribution (viewable)

Percentage of measurable impressions where measurement was attempted, succeeded and
the ad was deemed viewable.

This metric differs from % Viewable Impressions, as it is the number of viewable impressions
of ads where measurement is eligible, but not necessarily successful. This metric will be less
than or equal to % Viewable Impressions, because the number of measurable impressions is
always less than or equal to the total number of impressions.

Impression distribution (viewable) is calculated using the following formula:
Viewable imoressions / Active View eliaible imoressions

Active View - measurable impressions

The total number of impressions that were measurable with Active View. An ad is measurable
when the Active View tag successfully captured viewability information about the impression.

Active View - not measurable impressions

The total number of impressions that were not measurable with Active View. An ad is not
measurable when the Active View tag fails to capture viewability information about the
impression.

Active View - not viewable impressions

Total number of impressions that were measured, but deemed not viewable. An ad is counted
as viewable if at least 50% of its pixels appeared on screen for at least one second for display
ads or two seconds for video ads, regardless of screen resolution.

Active View - viewable impressions

The number of impressions on the site that were viewable out of all measurable impressions.
An ad is counted as viewable if at least 50% of its pixels appeared on screen for at least one
second for display ads or two seconds for video ads, regardless of screen resolution. All
viewable ads are measurable, because you can't confirm that an ad has met the criteria for
viewability unless it can be measured.
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Additional technical explanations - Appendix 1

MEASUREMENT OF
VIEWABILITY

adloox ) comScore @ Integral MEETIICSili MOAT Google
Sopnens
are you a platform? No No No No No No Yes Yes, an AdNetwork,a pblisher and a DSP
[Are you a third-party vendor? Yes Yes Yes Yes Yes Yes No No
s for nonFrame and fiendy-Frame (he ad posion s for o Frame o indyFrame (g s o Fmecr ey e rsion
Used fo nonFrame orfendiy-frame (te ad posiion and 1 Cross-domain por uUsed for norIFrame or frendiy-IFrame the ad position and ” P Used fornor-Frame or riendlyIFrame (the ad posiion and
size are compared o th viewpor) {ndscesed mnonusbkit brousars icling I£9, 88, Frefox (o) Verames (Fron) . the size are compared o the viewpart)
verions). For 10 and above, we also use specic browser o ooy Moreover there is  combination with browser AP or
4P functons. rtmet Exporer (versions 7to 10) and Frefo (i versins)
Use for ross-domainFrame or bkt browsers (Come
the ad)
mplementaton of mutle patent pendingtechriques to ind s o non-endlyFrame (speciicbrowses AP
s fornon-rendy Frame for E11, Edge, Chrome and out i the user as the apportuniy tosee the ad and f more: Janalyzes indirect propetesofthe ad o determine
Selet an 50% o the ad suface is visile: sedfornon-fendly Frame n bkl browsers (specifc o ) s for non-rendly-ame on all bt browsers (Sater, [sedfor nonfendyFrames uhere brauser specfc
is Unsisclosed (chrome, I, and Safar) ser API analyses ndirct propetes ofte af) ' capabites do ot exist hat alow measurement using the

TAGGING PROCESS

¥ ¥
and can't be tampered by malicious attackers?

Explit Flash plugn speif popeties

[ e iscard obsolete versions and soon obsolete code
rovisions,

Ve check the format valdy of e data

Ve check the coherence ofthe whole data as numerous
s’ presence and value are correlated vith olfers.

> evaluating the reaive positons of the mause cursor
|vittn the screen area and the ad containe (Framed)
object's X.Y coordinates relative tothe screen to e able to

for comparison
o the browsers viewport area.

> use "browser state’ popertes

> use ofthe Page Visibilty AP

e only allow the code to be aded from our dornain (o
self hosted J5).
The measurements get ransmitted traight from our code at

- only allow s action from our domain name i the use of itps

0
i

, made on the.
server side and using a secret phvase (1ot present on e
cient coce abviousy). The encrypted data wil ortain a
server stamp, 5o t il ey difer from one cal to anather
Thretore e wil it all data with an abnomally oid (or
fturistic)tmestam.

e
- cata by our raud ppicaton ookingfor
epetiv patens i e campain)

145 leverages a series of detecton methods which includes

MOAT Proprietarytechnalogy avaiabe for both display and
video ad impressions

Chvome and Internet Expiorer 11+)

Piquely ideni

20 cient and campaign Ds are ejected as are malformed

Juser agent,

URLS (nese records wouid b refected) Addiionaly, ifwe
see a cient generate more than 10k uique campaign IDs in
o day v consierit  tagging eorand alrt our ad
operatons team to investigat.

ta back to our server.

There s no taginsertion
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APPENDIX 2 -
Latest update on MRC accredited vendors

based on MRC publication (6 January 2016) and direct information from vendors

MRC Accreditation - Display

é’;;:;::::g; Accreditation Status by Verification Service Line Adoption of Reconciliation Guidance Adoption of Updated Reconciliation Guidance Adoption of Third Reconciliation Guidance
adledge not already accredited. Pending adledge not already accredited. Pending adledge not already accredited. Pending
Accredited Page Geamelry  Browser Yes, Except for Safari Covered under IVT
November 2014) Ontimizaion NA NA NA NA NA Yes (Audited) Yes (Audited) Yes (Audited) Yes (Audited) oot Yes (Audited) Yes (Audited) Yes (Audited) Yes (Audited) dondon Yes (Audied) Yes (Audited) Yes (Audited) NA
Page Geametry  Browser Covered under IVT
Accredited (March 2016) Ontmiion NA NA NA NA NA Yes (Audited) Yes (Audited) Yes (Audited) Yes (Audited) Yes (Audited) Yes (Audited) Yes (Audited) Yes (Audited) Yes (Audited) dondon Yes (Audited) Yes (Audied) NA NA
"
. Accredited Page Geometry / Browser Accredited Covered under IVT
Q) comScore (uy 2012) Optimization Accredited Accredited (US.non-U.S. level Not Offered Accredited Yes (Audited) Yes (Audited) Yes (Audited) Yes (Audited) Yes (Audited) Yes (Audited) Yes (Audited) Yes (Audited) Yes (Audited) ‘Addendum Yes (Audited) Yes (Audited) Yes (Audited) Yes (Audited)
only)
GO Jg[e &zﬁ"ﬁ;m) Page Geometry NA NiA NiA NA NA Yes (Audited) Yes (Audited) Yes (Audited) Yes (Audited) Yes (Audited) Yes (Audited) Yes (Audited) Yes (Audited) Yes (Audited) CW:’::;";‘:: wr Yes (Audited) Yes (Audited) Yes (Audited) NA
Accredited
(] !?gﬂemgwfa' KZ;:::;YVZ&:::!:VFr:;;"‘nze:ji‘zg‘gz: Page %e:ﬁgn’ni“’“‘“’ Accredited Accredited A‘”u'e;“fe"véluam"”' NA Accredited Yes (Audited) Yes (Audited) Yes (Audited) Yes (Audited) Yes (Audited) Yes (Audited) Yes (Audited) Yes (Audited) Yes (Audited) CW;’::E‘:;‘:;: VL Yes (Audited) Yes (Audited) NA Yes (Audited)
2013)
Accredited Page Geometry / Browser Covered under IVT
MEQIF 'CSI|I| (Docomber 2014) Onimizaion NA NA NA NA NA Yes (Audited) Yes (Audied) Yes (Audited) Yes (Audited) Yes (Audited) Yes (Audited) Yes (Audited) Yes (Audited) NA donton Yes (Audited) Yes (Audied) NA NA
M O AT ms’;;’::‘:;: 1) Page %e:ﬁgi/ngmmr NA NA NA NA NA Yes (Audited) Yes (Audited) Yes (Audited) Yes (Audited) Yes (Audited) Yes (Audited) Yes (Audited) Yes (Audited) NA CW;’::S‘;';‘::“’ VL Yes (Audited) Yes (Audited) Yes (Audited) NA
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APPENDIX 2 -
Latest update on MRC accredited vendors

based on MRC publication (6 January 2016) and direct information from vendors

MRC Accreditation - Video

Accreditation Status by Verification Service Line Adoption of Reconciliation Guidance Adoption of Updated Reconciliation Guidance Adoption of Third Reconciliation Guidance
[odkoe adledge not already accredited. Pending adledge not lready accredited. Pending adledge not already accredied. Pending adledge not lready accredied. Pending
adoox not aready accredited. Pending adloox not aleady accredited. Pending adloox not aready accredited. Pending adloo not already accredied. Pending
AppNexus not already accredied. Pending AppNexus not already accredied. Pending AppNexus not already accredited. Pending AppNexus not already accredited. Pending
©) comSCoRre Accredied (August 201) | P29 %ﬁ;ﬁgﬁ’u Srovset Accredited Accredited ‘“ﬁ;ﬂ‘iﬁfﬂf"‘;/")“”' Not Offered Accredited Yes (Audied) Yes (Audited) Yes (Audited) Yes (Audited) Yes (Audited) NA Yes (Audited) Yes (Audited) ves (ugited) [ UV yes ugieq) Yes (Audied) NA Yes (Audied)
Goc ;g[e Google Active View (DFP) no already accredited. Pending Google Active View (DFP) no already accredited. Pending Google Actve View (DFP) not already accredited. Pending (Google Active View (DFP) ot already accredited. Pending
() I gsingm Accreied (Febraary2015) | P9 %",‘,‘.f,"ﬁﬁ(a Browser Aecredied Accredited | (U s?:{;;fj:;d level NA Accredied Yes (Audied) Yes (Auded) Yes (Audied) Yes (Auded) Yes (Audted) NA Yes (Audited) Yes (Audited) Yes (ausited) [ PV | yes ugiter) Yes (Audited) NA Yes (Audited)
)
M EQT [: | CS it Accredited (December2014) [ P2%¢ %E;"":gﬂ’u Srovset NA NA NA NA NA Yes (Audled) Yes (Auited) Yes (Audled) Yes (Auited) Yes (Audled) NA Yes (Auded) Yes (Audited) NA Covereaunder VT | Yes (audes) Yes (Audied) NA NA
M O A T Accredited (April 2014) Page Gﬁ':ggw' NA NA NA NA NA Yes (Audited) Yes (Audited) Yes (Audited) Yes (Audited) Yes (Audited) NA Yes (Audited) Yes (Audited) NA W:f:eunzgem’ VT es (Audited) Yes (Audited) Yes (Audited) NA
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